Steven Alfred MBA/CPA
Phone: 805-603-9449
Email: steven.alfred@csuci.edu

| will make every effort to ensure that your experience of Acct 220 Managerial Accounting is meaningful
as you continue to progress in pursuit of your college degree. In return, please take the time to read this
syllabus carefully and contact me right away if you have any questions or concerns.

Course information

Location, Day and time :
Bell Tower 2582 on Tuesdays from 7 to 10 pm

Units: 3

OFFICE HOURS - Location and time TBD. Also available by Zoom and By Appt

Course Description

The course will include lecture, discussion and problem solving. This course is required for the Bachelor
of Science in Business since the analysis and presentation of accounting and financial information is an
essential skill for all business graduates. This course provides an opportunity to explore concepts related
to the performance of business units and their managers, the investigation of operational issues and
analysis of developing business opportunities

Course Materials

Financial and Managerial Accounting, 3e WileyPLUS + Loose-leaf 4th Edition ( or e book through
publisher recommended) by Jerry J. Weygandt (Author), Paul D. Kimmel (Author), Donald E. Kieso
(Author) ISBN fourth edition available of this text isbn:

9781119752585 (2 semester) and 9781119752592 (1 semester)
BETTER TO BUY BOOK FROM WILEY- None in bookstore

Wiley Plus Software

Tools

Computer

Calculator only allowed on Exams

Microsoft Office Suite Internet Access

Student Learning Outcomes

Students who successfully complete this course will be able to:



(1) Explain in writing and in oral reports the relevance of accounting data to managerial tasks. (1,2)

(2) Identify and apply data and analyses to assist managers in identifying, conceptualizing, and
developing solutions for complex and critical management decisions (1,2,5,6)

(3) Communicate through discussion, writing, and oral presentation, logical reasoned business
information to support conclusions about relevant data and analyses and business ethics (1,2,3,5,6)

(4) Prepare and analyze cash flow statements in addition to ratio analysis (1,5,6)

*Aligns with Program Learning Goals for: 1)

Critical thinking, 2) Oral communication, 3) Written Communication, 4) Conduct (Ethics), 5)
Competencies in discipline, 6) Collaboration

Your Responsibilities

By Enrolling in this class:

You agree to uphold the standards of academic integrity described in the Student Handbook You agree
to spend an average of 6 hours per week on assignments outside of class.

You agree to complete all readings and related assignments on time.

You agree to be available for the exam dates listed. There are no make-up exams unless a legitimate
emergency occurs and | am notified immediately

Summary of Grading

Points are earned through a variety of learning activities, assigned throughout the
semester. The total number of points earned will determine your course grade.
Exam 1- on WILEY PLUS - 20%

Exam 2- (Final-in class on WILEY PLUS )- 20%

Weekly Chapter Quizzes Online @ home —20%

Weekly Homework Assignments Online Projects- 15%

Group Presentation and Case Study- 20%. Group Case Study presented in both written and oral form.
The project will be assigned and discussed in detail following the mid-term. Emphasis in working
together in a team, presenting in front of a group and content of the written material

Accounting current Event Presentation, Attendance and Participation- 5%



Extra Credit (5 points) MVS Speaker Series-TBD

Participation and
Attendance

)

A

Quizzes
20%

Grading Scale
A =93-100

A-=92-90

B+= 86-89

B =83-85

B- = 82-80

C+=79-76

C=75-73

C-=72-70

F =69 & BELOW

Policy on Late Work

All work must be submitted no later than 11:55 PM on the date indicated on WILEYPLUS/Canvas. In
general, late work is not accepted (this includes exams). Expectations and due dates are made very clear
and if you encounter unexpected circumstances, it is your responsibility to contact me to request an
extension before the due date not on or after.

Week 1 -Class Introductions/ Cohort Assighment, Review Class Content, Syllabus and Expectations,
Review Financial Statements, Storytelling



Week 2 - Chapter 12-Cash Flow Statements

Week 3 - Chapter 13- Financial Analysis

Week 4 - Chapter 14- Managerial Accounting

Week 5 - Chapter 15- Job Order Costing

Week 6 - Case Study

Week 7 - Chapter 16 ABC Costing

Week 8 Chapter 18- Cost-Volume-Profit Analysis

Week 9 - Case study

Week 10- Midterm Chapters 12- 16

Week 11- Chapter 19-Cost-Volume-Profit Analysis: Additional Issues
Week 12 - Chapter 25 Capital Budgeting

Week 13 - Budgetary Planning

Week 14 - Thanksgiving Week no class group work for company presentations
Week 15 - Company group presentations

Week 16 - Final Exam

Attendence

Attendance to this class is required! Statistics have shown those students who come to class get higher
grades. Going to college is a commitment, just like a job. Therefore, | treat it as such in many ways. You
will receive 2 “sick days” no excuses asked. | need no doctor’s excuses, explanations, etc. They are
“freebies.” | myself might have to take advantage of this, too as | often have work travel that may call
me away from the classroom.

However, the assignments are still due and are still required on time. | do not start counting absences
until the 3rd miss. On the 3rd absence you will lose 5% of the total points in the call and so on after that.
In each class | will have you log in at end of class for class credit that day.

| need you in class to not only help you learn but to help make the class better, your questions and
insight are necessary for a successful learning experience

Syllabus Disclaimer



The above scheduled activities may be adjusted should some chapters prove to be simpler or more
difficult than anticipated. Any changes in homework or exam dates will be announced in advance and
other problems may be assigned for in-class work if time permits.



