CALIFORNIA STATE UNIVERSITY CHANNEL ISLANDS

SYLLABUS
HIST/BUS 339 - Business in China: Heritage and Change
(Wednesday 9 - 11:50 am, Manzanita 1142)
Instructors:

Dr. Nian-Sheng Huang,  Sage Hall 2143 (805-437-8879), nian-sheng.huang@csuci.edu
                                       Office hours: M, 6-7 pm, Tu, 5-6 pm, F, 12-1 pm, or by appointment
Dr. Priscilla Liang,          Sage Hall 2167 (805-437-8926), priscilla.liang@csuci.edu
                                       Office hours: Tu. 10 am -12:00 noon, Wed. 1-2:00 pm, or by appointment

Course Description 
BUS/HIST 339 examines a variety of institutions and modernization processes of the Chinese financial market, economic environment, and business practices. It promotes understanding of the business and economic changes in China today by approaching them from a broad historical and cultural aspect, and helps students develop skills, knowledge, and a critical assessment of the Chinese economic strengths and business opportunities.
Student Outcomes and Expected Competencies

Upon successful completion of the course, students should be able to:

1) Explain the unique path of Chinese economic development and identify business opportunities in China
2) Explain the ways China’s culture and tradition has influenced its modern business.
3) Present collaborative works, both oral and written. 

4) Apply knowledge to develop critical thinking, problem solving, and decision making skills.

Text and Blackboard
1) The Chinese Economy: Transition and Growth,  by Barry Naughton. The MIT Press, 2007.
2) Access to Blackboard: Class materials including power point presentations, readings, quizzes, assignments, cases, and exams etc., are posted on Blackboard http://csuci.blackboard.com/. Please obtain accesses from the university admissions office. 
3) Assigned Cases and Readings from Harvard Business Publishing http://hbsp.harvard.edu/ 
(Details on pricing and purchase method will be given in class)
Assignments and Exams (On a scale of 100% total weight)
Class Participation (20%): Class participation will be documented throughout the semester. Discussion questions are posted weekly. Students are expected to read assigned readings and prepare answers for discussion questions before the class.
Quizzes (15%):  Three quizzes (5% each) will be given during the course. To perform well on quizzes, students should prepare assigned readings before classes and review them after. There is no make-up opportunity for missing quizzes. 
Case Analysis (15% written report, 15% presentation): Students will form groups to analyze and present cases related to the topics covered in class. Each group will analyze and turn in a written report of the case the group selected. Each group will present its case on 12/8. The written case report and power point presentation of the case are due at the same time.

Course Project (35%): A written course project (8-10 pages) is considered as the comprehensive final exam of this course. The project shall be conducted on an individual basis. Detailed instructions of the project (and cases) analyses will be posted on Blackboard. 
Requirements and Expectations
1) Please be prepared for each class. Read assigned readings and prepare discussion questions before the class, and review course materials after. 
2) Active learning is a key to success. Depending on individual interest and the cases/projects selected, students are expected to conduct independent readings and research beyond the scope of the classroom materials under the guidance of the instructors.
Grading
A student’s final grade for the course will be assigned as below (based on percentage):
A  (92-100)

B+ (86-88)

C+ (76-78)

D (60-68)
F (below 60)
A- (89-91)

B    (83-85)

C    (73-75)    

            B-   (79-82)

C-   (69-72)    
Policies

1. No late work will be accepted. This policy applies to quizzes, exams, cases, and final.
2. Add/drop, withdraw, and incomplete policy: Students should comply with the university policy for add/drop, withdraw, and incomplete procedure. 

3. Statement of Academic Integrity:  Violations of academic integrity include, but are not limited to, the following: cheating on quizzes; plagiarism on any paper or report; falsifying data, research, or report; presenting forged documents or fabricated information in oral or written form.  Such violations can result a Failed grade for the assignment or even for the course. See “Academic Dishonesty” and “Honor Code” in the University Catalogue (2010-11), p. 60, 70.

4. Disabilities statements: students with disabilities needing accommodation should make request with Disability Accommodation Services, Bell Tower, East Wing, Room 1769 (805-437-8525). All requests for accommodations require appropriate advance notice to avoid a delay in services. Please discuss your approved accommodations with us. 

5. Attendance is required for this course and will be recorded as part of your final grade. An absence with the instructor’s excuse receives a one-point deduction (-1%), and each absence without the instructor’s excuse shall receive a three-point deduction (-3%). Any request for absence from class, such as sickness and personal/family emergencies, should be given in person or by a phone call or e-mail either before the class or within two days of the absence. No excuse will be given after two days of the absence.
Tentative Course Schedule
	Week
	Date
	Lecture Topics and Reading Chapters

	1
	9/1
	Course Introduction 
Goals, Organization, Assignments, Schedule

	2
	9/8
	Introduction: Basic Facts and Statistics, Intro & Ch. 1

	3
	9/15
	Chinese Economic Development, Ch. 4,6,18

	4
	9/22
	Assumptions and Misassumptions, Ch. 3

	5
	9/29
	China’s Macro Economy-FDI, Trade, and Financial System Ch.16,17,19

	6
	10/6
	Ancient Technology and Business, Ch. 2, 15
1st quiz

	7
	10/13
	Chinese Business Ownership & Governance, Ch. 12, 13

	8
	10/20
	Philosophy, Education, and Society, Ch. 5

	9
	10/27
	Chinese Business Culture & Strategies

	10
	11/3
	The Chinese Language, Ch. 8
2d quiz

	11
	11/10
	I-Ching (The Book of Change) and Change Management 

	12
	11/17
	Rural China in Transition, Ch. 9, 10, 11

	13
	11/24
	Marketing and Chinese Consumers

	14
	12/1
	The Challenges China is Facing, Ch. 7, 14, 20
3d quiz

	15
	12/8
	Course Wrap Up 

Written Case Reports Due; Group Case Presentations

	Final Week
	12/15
	Final Course Project Due


Note:  Information contained in this syllabus, other than that mandated by the University, may be subject to change with advance notice, as deemed appropriate by the instructors. Assignments and their timing listed under the tentative course schedule may be adjusted during the session depending on the pace and needs of the class.
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