	Econ 329 Managerial Economics/ Spring 2008
Class Time and Instructor

Instructor: Sung Won Sohn, Ph.D/ www.DrSohn.com 
Classes: Tuesdays and Thursdays, 10:30-11:45 am

Course Location: Bell Tower

Contact Information

Phone: 805-437- 2789
Email: 
Text Book
The textbook is "Managerial Economics" 9th ed., by Christopher R. Thomas and S. Charles Maurice. ISBN 978 0 07 340281 9
Office Hours 
Tuesdays and Thursdays  9:00 to 10:30 am; By Appointment; room number 2033 @ Sage Hall
Learning Objective
· Help business students become architects of business strategy. 
· Better understand and predict the economic forces shaping real-world  business decisions. 
· Develop and strengthen overall analytical skills of economic decisions. 
· Bring together topics in microeconomics that can be applied to business decision making to create a valuable way of thinking about markets and business decisions. 
Basis for Evaluation
The grade is based on a mid-term exam during the 10th week (40 percent), a final exam during the last week (40 percent and cumulative) and class participation (20 percent) including homework assignments.
What should you do to succeed in this course? 

· Come to Class: Attendance is required. Lecture will be your best source of information for this course. Missing class means missing valuable discussion, and information regarding assignments. 

· Read the Book: The text is an extremely valuable source of information and clarification. 

· Do the Work: Economics is a way of thinking, but to understand it takes practice... and "practice" means homework. Working your way through problems is an excellent learning tool, especially for those who lack confidence in their mathematical skills. 

Academic Honesty 

All work that students submit as their own work must, in fact, be their own work. Verbatim language taken from other sources -- books, papers, web sites, people, etc. -- must be placed in quotation marks and the source identified. Similarly, work on tests and exams must be the student's own work, not copied or taken from other students' work. 

In accordance with the CSU Channel Islands policy on academic dishonesty, students in this course who submit the work of others as their own (plagiarize), cheat on tests or examinations, help other students cheat or plagiarize, or commit other acts of academic dishonesty will receive appropriate academic penalties, up to and including failing the course. 

Assignments or papers with plagiarized language or ideas will receive a failing grade. Plagiarism or cheating on quizzes or exams will also result in a failing grade. In cases where the cheating or plagiarism was premeditated or planned, students may receive an F for the course. 

Students are encouraged to consult with the instructor on when and how to document sources if they have questions about what might constitute an act of plagiarism or cheating. 

Course Schedule

Week 1: Chapter 1 Managers, Profits and Markets
Week 2: Chapter 2 Demand, Supply, Market Equilibrium
Week 3: Chapter 3 Marginal Analysis
Week 4: Chapter 4 Basic Estimation Techniques
Week 5: Chapter 5 Theory of Consumer Behavior
Week 6: Chapter 6 Elasticity of Demand

Week 7: Chapter 7 Demand Estimation and Forecasting
Week 8: Chapter 8 Production and Cost in the Short Run

Week 9: Chapter 9 Production and Cost in the Long Run

Week 10: Mid-term Exam and Review

Week 11: Chapter 10 Production and Cost Estimation

Week 12: Chapter 11 Managerial Decisions in Competitive Markets

Week 13: Chapter 12 Managerial Decisions for Firms with Market Power
Week 14: Chapter 13 Strategic Decision Making in Oligopoly

Week 15: Chapter 14 Advanced Pricing Techniques

Week 16: Chapter 15 Decision under Risk and Uncertainty

Week 17: Final Exam and Review  

Dates to Remember
Mid-term: March 23

Final Exam: May 13


	


