
 
 

Time: 

Thursday @ 4:00 PM - 6:50 PM 

Location: 

Del Norte 2530 

Office hours: 

In-person Thursdays 1:30-3 pm @MVS 2172 or Zoom 

Book your time here! 

  

https://csuci.zoom.us/j/87665720717
https://outlook.office365.com/owa/calendar/OfficeHours2@csuci.onmicrosoft.com/bookings/


Catalog description: 

Fundamentals of marketing research including design, implementation, analysis, interpretation, and reporting. Develop skills in 
defining research problems, designing surveys, experiments and observational studies, managing data collection, performing data 
analysis, and communicating results. Emphasis is on the use of marketing research as a component of marketing strategy (making 
extensive use of statistical techniques) 

"Start here" Module 

Additional Resources 

Campus Tutoring Services  

The Learning Resource Center (LRC) offers free one-on-one peer tutoring for all MVS School undergraduate courses. The LRC tutors 
will help students with study skills, fundamental concepts, comprehension, homework, test preparation, and much more. The Peer 
Tutor Schedule is available via the LRC webpage. 

Writing & Multiliteracy Center 

The Writing & Multiliteracy Center (WMC) provides all CSUCI students with free support services and programs that help them 
address the 21st Century challenges of creatively thinking about and composing in written, oral, visual, and digital forms of 
communication. Peer consultants help students at any stage of the composition process via one-to-one or group consultations, online 
consultations, and workshops. Students can make an appointment to work with a consultant or learn more by visiting the WMC 
webpage. 

Counseling and Psychological Services (CAPS) 

CAPS is pleased to provide a wide range of services to assist students in achieving their academic and personal goals. Services include 
confidential short-term counseling, crisis intervention, psychiatric consultation, and 24/7 phone and text support. CAPS is located in 
Bell Tower East, 1867, and can be reached at 805-437-2088 (select option 2 on voicemail for 24/7 crisis support); students can also 
email CAPS at caps@csuci.edu or visit the CAPS website.   

file://///courses/21883/modules/184428
https://nam10.safelinks.protection.outlook.com/?url=https%3A%2F%2Fr20.rs6.net%2Ftn.jsp%3Ff%3D001-rML7lRpRQ722DHvYXw4GsK5xlHAVOFahoCJw1G4XPWUv3fGdjvZgtbUr6FtEb0tsBAZv_pZq-xVJVDyyQE6JvCT1EKFmBCMVWeJOBvZJuTqqYVbwA7oi2zQSJcfnN7ZDR6iaV48mNNeGkmUjV8kG7ttKPOTXEeue0ZWeR3tqAoyfC1O1VML8Q%3D%3D%26c%3DJfiGRVNAA8byXtj6eSPXUG30hKr4MBqvWReozESR6EwC9KS-g7rS_w%3D%3D%26ch%3DlVMx1KiQK78o0GVCyQ-1VYDiRHOmkSuaXv4t3kQsU82Nn5MGNPMP-g%3D%3D&data=05%7C01%7Cekin.pehlivan%40csuci.edu%7C530be95a1f734670f30208da7442588a%7Ce30f5bdb7f18435b84369d84aa7b96dd%7C1%7C0%7C637950125577816698%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=yzfyia%2FrQW740Cf1M7oiMBxbiM%2FOPd9c%2BBcIWzhRD4s%3D&reserved=0
https://nam10.safelinks.protection.outlook.com/?url=https%3A%2F%2Fr20.rs6.net%2Ftn.jsp%3Ff%3D001-rML7lRpRQ722DHvYXw4GsK5xlHAVOFahoCJw1G4XPWUv3fGdjvZgtbUr6FtEb0tpfRxEBFMdeIZrPSYAMgmEz1mlFQ2phkW71LyFK1ZCY_FyR9ID95BNu5GSUZVcVo5utytURp7Xz4hXPPPa3-J7Q%3D%3D%26c%3DJfiGRVNAA8byXtj6eSPXUG30hKr4MBqvWReozESR6EwC9KS-g7rS_w%3D%3D%26ch%3DlVMx1KiQK78o0GVCyQ-1VYDiRHOmkSuaXv4t3kQsU82Nn5MGNPMP-g%3D%3D&data=05%7C01%7Cekin.pehlivan%40csuci.edu%7C530be95a1f734670f30208da7442588a%7Ce30f5bdb7f18435b84369d84aa7b96dd%7C1%7C0%7C637950125577816698%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=o%2BmdOpwt3c7O2R2084GN0qg8SaWCl4TO%2Bd0rbO9tGU0%3D&reserved=0
https://nam10.safelinks.protection.outlook.com/?url=https%3A%2F%2Fr20.rs6.net%2Ftn.jsp%3Ff%3D001-rML7lRpRQ722DHvYXw4GsK5xlHAVOFahoCJw1G4XPWUv3fGdjvZgtbUr6FtEb0tpfRxEBFMdeIZrPSYAMgmEz1mlFQ2phkW71LyFK1ZCY_FyR9ID95BNu5GSUZVcVo5utytURp7Xz4hXPPPa3-J7Q%3D%3D%26c%3DJfiGRVNAA8byXtj6eSPXUG30hKr4MBqvWReozESR6EwC9KS-g7rS_w%3D%3D%26ch%3DlVMx1KiQK78o0GVCyQ-1VYDiRHOmkSuaXv4t3kQsU82Nn5MGNPMP-g%3D%3D&data=05%7C01%7Cekin.pehlivan%40csuci.edu%7C530be95a1f734670f30208da7442588a%7Ce30f5bdb7f18435b84369d84aa7b96dd%7C1%7C0%7C637950125577816698%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=o%2BmdOpwt3c7O2R2084GN0qg8SaWCl4TO%2Bd0rbO9tGU0%3D&reserved=0
mailto:caps@csuci.edu
https://nam10.safelinks.protection.outlook.com/?url=https%3A%2F%2Fr20.rs6.net%2Ftn.jsp%3Ff%3D001-rML7lRpRQ722DHvYXw4GsK5xlHAVOFahoCJw1G4XPWUv3fGdjvZgtbUr6FtEb0txtH4ZBjuWoP-8xVHlA1r0UfxHyIJq_lf-pxew5Q_mmx_8KCT4ISWETO69Rqkc_z8ZFWJvq0c6HJoIowzbgdrOQ%3D%3D%26c%3DJfiGRVNAA8byXtj6eSPXUG30hKr4MBqvWReozESR6EwC9KS-g7rS_w%3D%3D%26ch%3DlVMx1KiQK78o0GVCyQ-1VYDiRHOmkSuaXv4t3kQsU82Nn5MGNPMP-g%3D%3D&data=05%7C01%7Cekin.pehlivan%40csuci.edu%7C530be95a1f734670f30208da7442588a%7Ce30f5bdb7f18435b84369d84aa7b96dd%7C1%7C0%7C637950125577816698%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=7wRHl3%2B7Fj1sE8yD9MbwuBPG5KhHsynqtn1cX7pl30Y%3D&reserved=0
https://nam10.safelinks.protection.outlook.com/?url=https%3A%2F%2Fr20.rs6.net%2Ftn.jsp%3Ff%3D001-rML7lRpRQ722DHvYXw4GsK5xlHAVOFahoCJw1G4XPWUv3fGdjvZgtbUr6FtEb0txtH4ZBjuWoP-8xVHlA1r0UfxHyIJq_lf-pxew5Q_mmx_8KCT4ISWETO69Rqkc_z8ZFWJvq0c6HJoIowzbgdrOQ%3D%3D%26c%3DJfiGRVNAA8byXtj6eSPXUG30hKr4MBqvWReozESR6EwC9KS-g7rS_w%3D%3D%26ch%3DlVMx1KiQK78o0GVCyQ-1VYDiRHOmkSuaXv4t3kQsU82Nn5MGNPMP-g%3D%3D&data=05%7C01%7Cekin.pehlivan%40csuci.edu%7C530be95a1f734670f30208da7442588a%7Ce30f5bdb7f18435b84369d84aa7b96dd%7C1%7C0%7C637950125577816698%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=7wRHl3%2B7Fj1sE8yD9MbwuBPG5KhHsynqtn1cX7pl30Y%3D&reserved=0


Emergency Intervention and Basic Needs 

If you or someone you know is experiencing unforeseen or catastrophic financial issues, skipping meals, or experiencing 
homelessness/housing insecurity (e.g., sleeping in a car, couch surfing, staying with friends), please know that you are not alone. 
There are resources on campus that may assist you during this time. The Dolphin Pantry is currently located in Arroyo Hall and offers 
free food, toiletries and basic necessities for current CI students. For additional assistance, please contact the Dean of Students Office 
at (805) 437-8512 or visit Bell Tower 2565. Please visit the website for the most up to date information on the Basic Needs Program. 

Title IX and Inclusion 

Title IX & Inclusion manages the University’s equal opportunity compliance, including the areas of affirmative action and Title IX. 
Title IX & Inclusion also oversees the campus’ response to the University’s nondiscrimination policies. CSUCI prohibits 
discrimination and harassment of any kind on the basis of a protected status (i.e., age, disability, gender, genetic information, gender 
identity, gender expression, marital status, medical condition, nationality, race or ethnicity, religion or religious creed, sexual 
orientation, and Veteran or Military Status). This prohibition on harassment includes sexual harassment, as well as sexual misconduct, 
dating and domestic violence, and stalking. For more information regarding CSUCI’s commitment to diversity and inclusion or to 
report a potential violation, please contact Title IX & Inclusion at 805.437.2077 or visit the Title IX webpage.  

 

Week  

1 Introductions 
(5 pts) 310 review + Expectations 

2 Lecture: Marketing Research and Analytics 
Explore your toolbox and Canvas.  

3 Plot-a-thon Networking Event  

4 Lecture: The research process – determining the Research Question and/or hypotheses, through the utilization of Secondary 
Sources of Data and client interviews 
(5 pts) Workshop: Conduct research to determine what information is already out there and come up with your RQ. 

5 (1 pt) Interview client 
(5 pts) Present preliminary findings from secondary sources: Census, Statista, Nielsen, Pew, Mergent, etc. 
(1 pts) Workshop: What other information is necessary to be able to answer the RQ?  

6 Lecture: The research process – Primary Data Collection Methodologies – Quantitative  
Workshop: Qualtrics workshop – bring laptops 
(3 pts) Submission: Qualtrics survey 

https://nam10.safelinks.protection.outlook.com/?url=https%3A%2F%2Fr20.rs6.net%2Ftn.jsp%3Ff%3D001-rML7lRpRQ722DHvYXw4GsK5xlHAVOFahoCJw1G4XPWUv3fGdjvZgtbUr6FtEb0twSEqHeZcigZAJNnHTAH3PXnCdwDL6TsyzDQdhdNdEcHNXOJ5q3vRMQpcsWdoBMtWTJRiIlrqXw39NpLfNE9ijAfJDT5NvVZI%26c%3DJfiGRVNAA8byXtj6eSPXUG30hKr4MBqvWReozESR6EwC9KS-g7rS_w%3D%3D%26ch%3DlVMx1KiQK78o0GVCyQ-1VYDiRHOmkSuaXv4t3kQsU82Nn5MGNPMP-g%3D%3D&data=05%7C01%7Cekin.pehlivan%40csuci.edu%7C530be95a1f734670f30208da7442588a%7Ce30f5bdb7f18435b84369d84aa7b96dd%7C1%7C0%7C637950125577816698%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=cVTYZiIf%2FbRsx%2Bst5KADPH%2BgQ9HBgYDL%2BmzaobFXOw0%3D&reserved=0
https://nam10.safelinks.protection.outlook.com/?url=https%3A%2F%2Fr20.rs6.net%2Ftn.jsp%3Ff%3D001-rML7lRpRQ722DHvYXw4GsK5xlHAVOFahoCJw1G4XPWUv3fGdjvZgtbUr6FtEb0tna6IILAVEed98c-uHYmHs-UoHAe4XLQisQqD9Zv-P1aptS0hsVWjExcpAt3-IjwLFEhSZ0qH-5_qSFRObB75gwmCrFPQMQeu%26c%3DJfiGRVNAA8byXtj6eSPXUG30hKr4MBqvWReozESR6EwC9KS-g7rS_w%3D%3D%26ch%3DlVMx1KiQK78o0GVCyQ-1VYDiRHOmkSuaXv4t3kQsU82Nn5MGNPMP-g%3D%3D&data=05%7C01%7Cekin.pehlivan%40csuci.edu%7C530be95a1f734670f30208da7442588a%7Ce30f5bdb7f18435b84369d84aa7b96dd%7C1%7C0%7C637950125577816698%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=P6J0BBufz%2BcyeSgSWAorRQO%2F9zU2eqEV2a%2BUnMdTj68%3D&reserved=0


7 Lecture: The research process – Primary Data Collection Methodologies – Qualitative 
Workshop: Interview or focus group protocol workshop – bring laptops 
(3 pts) Submission: Protocol 

8 (15 pts) Midterm 
(1 pt) Launch & Distribute Survey 

9 Spring break 

10 Lecture: The research process – Data Cleaning & Visualization 
Workshop: Dan Lenz (?) 
(5 pts) Start cleaning and visualizing your survey data 
(1 pt) Start collecting interview data 

11 Lecture: Analyzing and Interpreting Qualitative Data 
Workshop: Voyant Tools, Chat GPT,  
(3 pts) Start cleaning and analyzing your interview data 

12 Lecture: Consumer insights through digital marketing analytics 
Guest speaker (?) 
(3 pts) Participation (ask, answer, comment) 

13 Lecture: Data reporting and presentation outline for consultants 
Workshop: Tell your data story 
(5 pts) Submit slide outline & Design 

14 (5 pts) Mock Presentations & Feedback 

15 (15 pts) Final  

16 (10 pts) Presentation 
(10 pts) Paper 
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Topic Assignments 

1 Th 1/25 Intro  Fill the Expectations intake form 

Kahoot!: Let’s remember some key marketing concepts 
 
Watch: Marketing Foundations 

Kahoot! (You can retake it once 
after the session) 
Choose your role  

2 Th 2/1 Syllabus & Project decisions  

Lecture: Marketing Research and Analytics 
 
Read: Marketing vs. Market research and Analysis vs. Analytics 
 
Watch: Market Research Foundations 

Sign up for Plot-a-thon 

3 Th 2/8 Project: Team building 
Division of labor 
AM | Weekly updates, Mock Presentation, Final Presentation, Final Report 
Researchers | Secondary data collection for market research, digital marketing 
analytics to identify segments, intake survey design, and data collection, focus 
group design, data cleaning and analysis. Details below: 
 
Exploratory Research | Client interview – everyone in the team 
 
User Research | Digital analytics to identify current market and their 
interaction with client – 1 student B -> Visualize marketing data using Excel 
 
Market Analysis | Consumer sentiment analysis of online reviews to identify 
attitudes or associations – 1 student A -> Text Mining & Sentiment Analysis 
 
Consumer Research | Qualtrics Survey and pivot tables to identify the right 
sample and intake for focus group – 1 student C -> Summarize marketing data 
using Excel 
 

Bring your laptops or check out 
one from the library 

https://airtable.com/shrng3r7gPo3SEwsm
https://www.linkedin.com/learning-login/share?account=37164436&forceAccount=false&redirect=https%3A%2F%2Fwww.linkedin.com%2Flearning%2Fmarketing-foundations-2%3Ftrk%3Dshare_ent_url%26shareId%3D2OBwOPvPT9q9aa%252Bn%252BeewTA%253D%253D
https://airtable.com/shrmA3ddOovOvNCBj
https://csuci-my.sharepoint.com/:w:/g/personal/ekin_pehlivan_csuci_edu/EWq43kfvew9PmUCDrOYsH9sBVKArZXuoWte03uU0PG6VJg?e=rs7kRu
https://www.qualtrics.com/blog/market-research-v-marketing-research/
https://ptgmedia.pearsoncmg.com/images/9780789750303/samplepages/0789750309.pdf
https://www.linkedin.com/learning-login/share?account=37164436&forceAccount=false&redirect=https%3A%2F%2Fwww.linkedin.com%2Flearning%2Fmarket-research-foundations%3Ftrk%3Dshare_ent_url%26shareId%3D0ltGOYGATfSCnIAsl2LIbw%253D%253D
http://plot-a-thon.cikeys.com/home
https://csuci-my.sharepoint.com/:w:/g/personal/ekin_pehlivan_csuci_edu/ES2Q4R9JH5RKkpWxLBdOx3YBtNxFTFL7G20mJahYJ44S1Q?e=L3N7W6
https://cdn2.hubspot.net/hub/53/blog/docs/ebooks/introduction-to-marketing-analytics.pdf
https://csuci-my.sharepoint.com/:b:/g/personal/ekin_pehlivan_csuci_edu/Eex0oyWdfldFpyJHb2piD30BV80zfg9rq_goKaxCggmcbw?e=de6egE
https://csuci-my.sharepoint.com/:b:/g/personal/ekin_pehlivan_csuci_edu/EaJavhLm711KmmOFyTsAhvABuQfkEiBXLuFTXZKVyTPIPQ?e=0wzQ3x
https://www.qualtrics.com/blog/10-tips-for-building-effective-surveys/
https://csuci-my.sharepoint.com/:b:/g/personal/ekin_pehlivan_csuci_edu/EYbtCDYYd5xAmk_LCO_TC98BL1UhNn6p-EbiVJYkTgpL1w?e=irhfQI
https://csuci-my.sharepoint.com/:b:/g/personal/ekin_pehlivan_csuci_edu/EVQaZZ6zq4RBoJUlE766XkcBqbf-WV-6Y_1y19pg8--p5A?e=cudFeP
https://csuci-my.sharepoint.com/:b:/g/personal/ekin_pehlivan_csuci_edu/EVQaZZ6zq4RBoJUlE766XkcBqbf-WV-6Y_1y19pg8--p5A?e=cudFeP


Product Research | Focus group – 2 students D/E & hypotheses from the 
sentiment analysis – everyone in team 

 Project: Meet the clients and mentors 
Lecture: Types of data & methods of data collection 
 
Watch: Marketing Foundations: Competitive Market Analysis 
Activity: Secondary data collection 
Start researching info about the market & your client’s competition 

Choose your clients 

4  2/15 Meet in the library Submit your team contract  
 
Enter your tasks to Ensightful 

Th   Bring your laptops please (You 
can also borrow one from the 
library) 

5  2/22 Activity: Identifying research questions through needs assessment & 
secondary research 

Prep interview protocol  
Submit questions for review 

Th  Lecture: Interviews as a method of data collection 
 
Activity: Active listening 

Submit email copy for client 
interview 
(to be scheduled between 9/22-
9/27) 

6   Interview Client Receive or collect any analytics 
your client is able to share 
Submit draft of follow up email 
for client 

Th 2/29 Lecture: Cleaning & analyzing qualitative data  
 
Activity: Conduct Sentiment Analysis using Voyant Tools 

Submit recording and cleaned 
transcript files. 
 
Bring your laptops please (You 
can also borrow one from the 
library) 

7  2/29 Guest Speakers: Emily Cuilty and Shirley Noriega Mendez  

Th  Lecture: Sample selection and recruitment  
Intro to methodologies 

Sentiment analysis results 

https://csuci-my.sharepoint.com/:f:/g/personal/ekin_pehlivan_csuci_edu/Er_fREfuPVBBhvpCNAwjw7gBJ5RxxSkjM3JucXlxRXxWiA?e=jcr93W
https://www.linkedin.com/learning-login/share?account=37164436&forceAccount=false&redirect=https%3A%2F%2Fwww.linkedin.com%2Flearning%2Fmarketing-foundations-competitive-market-analysis%3Ftrk%3Dshare_ent_url%26shareId%3DQX%252F5mXo3SxWoCjSRcVQ8Vw%253D%253D
https://airtable.com/shrjVSNSBDNUxrRF4
https://voyant-tools.org/


8  3/7 Survey as a data collection method 
 
Activity: Design intake survey 
Instrument design using Qualtrics 

Identify the questions, their 
sequence and logic and submit 
for review. 
 
Bring your laptops please (You 
can also borrow one from the 
library) 

Th  Cleaning, analyzing & visualizing quantitative data 
 
Activity: What to report from the survey data 

Test survey and launch data 
collection. 
 

9  3/14 Activity: Visualizations on Qualtrics All graphs and charts relevant to 
reporting. 
Bring your laptops please (You 
can also borrow one from the 
library) 

Th  Focus groups as data collection method 
 
Watch: Market research: Qualitative 

Start designing your focus group 
protocol 

10  3/21 Review of concepts so far Submit Focus group protocol 
and questions for review 

Th  Midterm activity Updated focus group protocol 
and scheduling  

11  3/28 Finish and send proposal  

Th  Lecture: Data reporting and storytelling 
 
Watch: Data visualization: Storytelling 

Slideshow outline 
 
 

12  4/4 Interpretation and recommendation 
 
Activity: Choose your style 
Slideshow outline and template design 
Work on flow with EMT 

Make an appointment with our 
EMT for first feedback 

Th  Guest Speaker: Andreya Peru and Gerrick White  

13  4/11 Project: Bringing it all together 
What was your research question? 

Updated slideshow 

https://www.linkedin.com/learning-login/share?account=37164436&forceAccount=false&redirect=https%3A%2F%2Fwww.linkedin.com%2Flearning%2Fmarket-research-qualitative%3Ftrk%3Dshare_ent_url%26shareId%3DgCbSS7DQTYm5AhurrtHsQA%253D%253D
https://www.linkedin.com/learning-login/share?account=37164436&forceAccount=false&redirect=https%3A%2F%2Fwww.linkedin.com%2Flearning%2Fdata-visualization-storytelling%3Ftrk%3Dshare_ent_url%26shareId%3D6u7oOFDvTQmPMymBJxmL6A%253D%253D


What were your hypotheses? 
How did you conduct the research? 
What did you find? 
What do your findings mean for your client? 
Any reflections on what you have learned and accomplished in this project 

Th   Sign up for final client 
presentation times 

14  4/18 Mock Presentations & Feedback Submit campus engagement 
assignment 

Th   

15  4/25 Review - Writing bootcamp Submit final presentation slides  
Final day to submit any 
assignment revisions for 
regrading 

Th  Final Exam  Submit report 

16  5/2 Client Presentations 4:00 – 6:00 PM 
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